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Geoscience Communication

Pupils

Engineers

Everyone in between



Communication Strategies

o Native language

o Social Media

o Being in public

o Industry meetings



Communication Strategies

Communicators by Tom Dunne

Audience

o How best to engage the audience
o How best to communicate the message

o What’s the message? 
o What should people remember & why

o Who is the audience
o How are they connected to the message

o WHO is going to communicate



Native Language(s)

pupils

increase STEM 

capital 

promote heritage 

languages

researchers

improve communication 

skills 

increase research 

impact

www.nativescientist.com

2 in 3

feel prouder of speaking 

more than one language

Pupils Scientists

are an asset for career 87%

way to meet new people
89%

boost satisfaction and self-confidence 89%

http://www.nativescientist.com/


Native Language(s)

o Highly international workforce

o Instant connection – message can be secondary 

o Explain things differently

o Connect or learn from experts  



Social Media

• Interact with the audience

• Start building networks 

• Beyond research

• Conferences #EGU19 

• Guest for a rocur (rotation curation) account or 

blog

• Good Social Media policy



Social Media



Social Media



Social Media

• Not as interactive as Twitter

• Visual communication

• Unlimited text



Social Media

• Opportunity to write more about your work

• Summarise papers & give more detail e.g. fieldwork involved

• Great way to practice writing & editing

• Shared writing works well for companies or research groups

• Reach a broader audience – taking people along your ‘journey’

• Blog posts can be picked up by other media very easily

• Guest posts for existing blogs or start a research group blog

My blog: https://stephaniezihms.wordpress.com/

https://stephaniezihms.wordpress.com/


Social Media



Social Media



Being in public

• Planning

• Engaging & interactive

• Chance to talk to a lot of people 

– especially at mixed events

• Once set up can easily be used 

by others

Science Festivals
Door Open Days



Being in public

• Comfortable speaker

• Audience is an unknown – strong message

• Engaging & interactive

• Anything can happen

• Challenging & fun

• Audience more known – ticketed event

• Good practice for talks & other events

Soapbox Science

Bright Club
Pint of Science

Video YouTube

https://stephaniezihms.wordpress.com/2016/08/10/going-deeper-underground-my-soapbox-science-edinburgh-contribution/
https://www.youtube.com/watch?v=6KELLgAyhsM


Industry meetings



Industry meetings



Industry meetings

Communication method & 
Communicator(s)

Message connection Audience



Summary
 Find a connection between audience & message

 Relevance is key – Why does it matter to them

 Why do you care

 Find a communicator that fits the communication pathway

 Provide or take up training / opportunities

 Get out of your comfort zone 

 Apply these principals to all your interactions

 Key communication principles

 Let your enthusiasm & personality dictate your communication pathway

@geomechsteph

s.zihms@gmail.com

https://stephaniezihms.wordpress.com/home/


